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BETTING ON THE 2020
NFL SEASON

American adults plan to bet
on the NFL this year.

More bettors plan to use online
and physical sportsbooks to place
their NFL bets this year.
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However, casual betting and participation
in sports pool, squares, or paid fantasy
contests are expected to decline this year.
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Betting drives interest in the NFL in
a year where many say they are less
excited about the upcoming season.

Although 42% of Americans overall say they are less
excited about the upcoming NFL season, bettors are
more likely than others to say they are more excited
about the 2020 season.
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The Kansas City Chiefs are
favored to win the Super Bowl
by 13% of expected bettors.

If they had $50 to bet on the Super Bowl champion,
bettors are most likely to bet on:
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Kansas Dallas Baltimore Cincinnati Miami New New San
City Chiefs Cowboys Ravens Bengals  Dolphins  England Orleans  Fransisco
Patriots Saints 49ers

The NFL traditionally drives a significant amount of action from sports
bettors, and this year appears to be no different. While we’ve known for

a long time that bettors are more engaged fans—jparticularly when it comes
to football—continuing to drive them to the legal market is essential for
protecting consumers and the integrity of the games they wager on.

AGA’s president and chief executive officer

HAVE A GAME PLAN

HaveAGamePlan.org

AMERICAN METHODOLOGY: Morning Consult, on behalf of the American Gaming
ssociation, conducted an online survey August 24-27, among a nationa
AMING A ducted an onl August 24-27, 2020 |
ASSOCIATION sample of 2,200 American adults. The data were weighted to approximate a

target sample of adults based on age, educational attainment, gender, race,
and region. Results from the full survey have a margin of error of +/-2 percent.



